Membership Application 2009-10

National Association of Purchasing Management - Rochester
ISM District/Affiliate Code 08/530
info@napmr.org

WWww.napmr.org
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FEES/DUES ENCLOSED (CHECK ONE):

O Regular Dues (Includes membership in both ISM and NAPMR)
$219, includes $20 ISM Application Fee
O Associate Dues (Limited to membership in NAPMR only)
$119, includes $20 NAPMR Application Fee
O Associate Dues with 5 Monthly Programs
$244 (Includes $20 ISM fee)- Good for programs Sept. ‘09— May ‘10
O Regular Dues with 5 Monthly Programs

Method of Payment:
Check/ Money Order enclosed— Payable to NAPM- Rochester

I:I Credit Card: 0O Master Card O Visa 0O American Express
¢ad#_
CVV Code ~  (Last3 digits of number on back of card)

$344 (Includes $20 ISM fee)- Good for programs Sept. ‘09— May ‘10 Name on Card: Exp.Date [
Regular Members enjoy all privileges of membership in NAPMR Signature:
and ISM. Associate Membership is local affiliate membership only
[not registered with ISM]. Billing Address:
Dues paid to NAPM-Rochester are not deductible as charitable
contributions for federal income tax purposes. Dues payments| Sireet Address:
may be deductible as an ordinary business expense.

City: State: Zip:

PLEASE PRINT OR TYPE INDUSTRY CODE:

NAPM D # (if known):
ARE YOUANAP.P.? OYes ONo, C.P.M.? OYes ONo

NAME:
TITLE:
COMPANY:
Name
Address
City/State/Zip
Phone: ( )
Fax: ( )
HOME:
Address:
City/State/Zip
Phone: ( )
MAILING ADDRESS PREFERENCE (we recommend "Home"):
O Business [ Home
EMAIL ADDRESS
DATE OF BIRTH (optional): /[ __
month day year
EDUCATION: Please (x) the highest level completed:
O [ST] Student (Graduation date )
O [HS] High School
O [AA] Associate Degree
O [BA] Bachelors Degree
O [MA] Masters Degree
O [ 1 Other

Student membership is valid only as long as eligible, as stated on reverse.

Enter the three-digit code (f?mma list on reverse) that represents the
major industry of the company, division, or plant for which you work.

ITEMS YOU BUY:

TOTAL YEARS IN PURCHASING:

ARE YOU INVOLVED IN SELLING? IF YES, EXPLAIN:

HOW DID YOU FIND OUT ABOUT US?

ARE YOU A MEMBER OF OTHER ASSOCIATIONS:
IF YES, LIST:

L 2 2 4
SIGNATURE: | agree to abide by the ISM Bylaws, Principles and
Standards of Purchasing Practice and Statement of Antitrust Policy, as
stated on reverse.

Signature Date

RETURN APPLICATION TO:
NAPM-Rochester
PO Box 227, East Rochester, NY 14445-0227
Phone: (585) 586-4130 ® Fax: (585) 385-6053

Rev 04/27/09



ISM BYLAWS

ARTICLE IV
MEMBERSHIP

SECTION 1. REGULAR MEMBERSHIP

A person shall be eligible to be a regular member of this Association
who satisfies the eligibility requirements of a regular member of an Affili-
ated Association as defined in the bylaws of the Institute for Supply
Management, Inc. (ISM), as amended from time to time. Regular mem-
bers of this Association shall have the right to cast one (1) vote on all
questions which require a vote of the regular members of this Associa-
tion other than those regular members who, pursuant to the ISM Bylaws,
as amended from time to time, do not have voting rights.

SECTION 2. NONVOTING MEMBERSHIP. NAPMR shall have the
following membership classes which neither represent membership in
ISM nor entitle any member of such class to vote or hold office in
NAPMR.

(a) ASSOCIATE MEMBERS. A person who satisfies the eligibility
requirements of Regular membership. Associate Membership is
local affiliate membership only [not registered with ISM].

Persons in charge of sales or the solicitation of orders are NOT eligible
for membership.

NAPM ANTITRUST POLICY

It shall be the express policy and intention of ISM to comply at all times
with all existing and future laws, including the antitrust laws, and in fur-
therance of this policy, no activity or program shall be sponsored or
conducted by or within ISM or any local association affiliated with ISM
which in any manner whatsoever shall represent or be deemed a viola-
tion of any existing or future law, including the antitrust laws. This state-
ment of policy shall be implemented by the publication of the "ISM Policy
Guide for Antitrust Compliance," which shall be made available to all
members of the association.

PRINCIPLES AND STANDARDS OF
PURCHASING PRACTICE

LOYALTY TO YOUR COMPANY
JUSTICE TO THOSE WITH WHOM YOU DEAL
FAITH IN YOUR PROFESSION

From these principles are derived the ISM
standards of purchasing practice.

1. Avoid the intent and appearance of unethical or compromising practice in
relationships, actions, and communications.

2. Demonstrate loyalty to the employer by diligently following the lawful
instructions of the employer, using reasonable care and only authority
granted.

3. Refrain from any private business or professional activity that would
create a conflict between personal interests and the interests of the em-
ployer.

4. Refrain from soliciting or accepting money, loans, credits, or prejudicial
discounts, and the acceptance of gifts, entertainment, favors, or services
from present or potential suppliers which might influence, or appear to influ-
ence purchasing decisions.

5. Handle information on a confidential or proprietary nature to employers
and/or suppliers with due care and proper consideration of ethical and legal
ramifications and governmental regulations.

6. Promote positive supplier relationships through courtesy and impartiality
in all phases of the purchasing cycle.

7. Refrain from reciprocal agreements which restrain competition.

8. Know and obey the letter and spirit of laws governing the purchasing
function and remain alert to the legal ramifications of purchasing decisions.

9. Encourage that all segments of society have the opportunity to partici-
pate by demonstrating support for small, disadvantaged, and minority-
owned businesses.

10. Discourage purchasing's involvement in employer-sponsored programs
of personal purchases which are not business related.

11. Enhance the proficiency and stature of the purchasing profession by
acquiring and maintaining current technical knowledge and the highest stan-

INDUSTRY CODES: If you have responsibility for more than one industry, please use only the one three-digit code representing the major activity of

the company, division, or plant for which you work.

AGRICULTURE, FORESTRY, 350 Machinery, except electrical 630 Insurance carriers
FISHERIES 360 Electric/electronic equipment 640 Insurance agents, brokers/services
010 Agricultural production - crops 370 Transportation equipment 650 Real estate ]
020 Agricultural production - livestock 380 Instruments & related products 670 Holding/other investment offices
070 Agricultural services 390 Misc. manufacturing industries
080 Forestry SERVICES )
090 Fishing, hunting, trapping TRANSPORTATION, 700 Hotel/other lodging places
COMMUNICATION & UTILITY SERVICES 720 Personal services
MINING 400 Railroad transportation 730 Business services
100 Metal mining 410 Local/interurban mass transit 750 Auto repair, services/garages
120 Bituminous coal/lignite mining 420 Trucking and warehousing 760 Misc. repair services
130 Oil and gas extraction 430 U.S. Postal Service 780 Motion pictures
140 Nonmetallic minerals, exc. fuels 440 W ater transportation 790 Amusement/recreation services
450 Transportation by air 800 Health services
CONTRACT CONSTRUCTION 460 Pipelines, except natural gas 810 Legal services
150 General building contractors 470 Transportation services 820 Educational services
160 Heavy construction contractors 480 Communication 830 Social services
170 Special trade contractors 490 Electric, gas & sanitary services 840 Museums/botanical, zoological gardens
860 Membership organizations
MANUFACTURING WHOLESALE & RETAIL TRADE 870 Engineering/accounting/related services
200 Food & kindred products 500 Wholesale trade - durable goods 880 Private households
210 Tobacco manufacturers 510 Wholesale trade - nondurable goods 890 Miscellaneous services
220 Textile mill products 520 Building materials/garden supplies
230 Apparel/other textile products 530 General merchandise stores GOVERNMENT
240 Lumber and wood products 540 Food stores 910 Executive, legislative/general
250 Furniture and fixtures 550 Automotive dealers/service stations 920 Justice, public order & safety
260 Paper and allied products 560 Apparel and accessory stores 930 Finance, taxation & monetary policy
270 Printing and publishing 570 Furniture/home furnishings stores 940 Administration of human resources
280 Chemicals and allied products 580 Eating and drinking places 950 Environmental quality/housing
290 Petroleum and coal products 590 Miscellaneous retail 960 Administration of economic programs
300 Rubber & misc. plastic products 970 National security/international affairs
310 Leather and leather products FINANCE, INSURANCE & REAL ESTATE
320 Stone, clay & glass products 600 Banking NONCLASSIFIABLE
330 Primary metal industries 610 Credit agencies except banks 999 Nonclassifiable establishments
340 Fabricated metal products 620 Security commodity brokers/services
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